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Introduction

This report is based on information received from:

· UITP members;

· other partners and national coordinators of European Mobility Week;

· various websites;

· a review of the press.

As there is currently no global public awareness campaign specifically for public transport, European Mobility Week provides a unique opportunity to position the public transport sector as a key player for sustainable mobility, and thereby to enhance the image of public transport amongst the general public.

The aim of the present overview of public transport initiatives taken during Mobility Week 2002 is to provide ideas, encouragement and motivation to UITP members to seize this opportunity by getting involved in future European Mobility Week or indeed similar awareness-raising campaigns.

Background

European Mobility Week and ‘In town without my car!’

European Mobility Week (16-22 September) was organised for the first time this year, with the participation of 315 cities. A wide range of initiatives tackling different aspects of sustainable urban mobility were carried out on each day of the week in partnership with local organisations and associations. The week kicked off on 16 September with Public Transport Day and closed on 22 September with the car-free day, ‘In town without my car!’ (ITWMC). 1,446 cities in some 35 countries established car-free zones in large parts of their town centres for ITWMC day, enabling their citizens to re-discover their home town by public transport, bicycle or on foot.

UITP involvement

UITP gave formal support to the campaign and became an official partner by signing the ‘European Mobility Week Pledge’ at a ceremony during the European Commission’s Green Week in April 2002.

As the unifying theme of Mobility Week was sustainable urban mobility, UITP marked Public Transport Day by publicly launching its Focus Paper entitled ‘Public Transport for Sustainable Mobility’. The Focus Paper was launched at the opening event of European Mobility week, which was hosted by Margot Wallström, European Commissioner for the Environment, in the presence of representatives of numerous European and international non-governmental organisations with an interest in mobility issues.

A press release was issued to mark Public Transport Day on 16 September and to launch the Focus Paper. Both the press release and the Focus Paper were featured on www.mobilityweek-europe.org and www.22september.org. These sites had an impressive 359,552 hits and 9,660 visits over the month of September. The press release/Focus Paper also received coverage of eight articles in seven major national Romanian papers. In addition, as a result of this launch the Focus Paper is being posted on www.euractiv.com. EurActiv.com is an online media outlet which attracts about 415,000 page views per month (from professionals from EU institutions, countries and regions, industry and unions, NGOs, the press, and consultants).

Another press release was issued to mark car-free day on 22 September. Again this was featured on www.mobilityweek-europe.org and www.22september.org. It was also picked up and distributed by the UK-based National Union of Journalists’ e-mail ‘grapevine service’.

Main themes of the week

Intermodalism

European Mobility Week and ITWMC day were seized as an ideal opportunity to promote integrated intermodal travel solutions, or ‘clever combinations’ as they were dubbed in Cologne, Germany. Cannes, France, saw the launch of the ‘Carte d’Azur’, a truly intermodal pass, costing just €2 for two-days’ unlimited travel on all urban and inter-urban transport networks in the Maritime Alpine region. Connecting urban trams and buses with regional railways is an excellent way to increase the accessibility of cities. The Belgians promoted such inter-connectivity with a special ‘Train-Tram-Bus’ (TTB) day on 28 September. A regional TTB ticket cost from €9.50, and a Belux TTB ticket (which also covered Luxembourg) cost from €13. A Metro-Tram-Bus (MTB) ticket for shorter journeys was also on sale. The MTB ticket, costing €2, gave full access to the metro, tram and bus services provided by Brussel’s three regional public transport companies (STIB, TEC and De Lijn).

Intermodalism is not just about integrating different forms of collective transport. It also should incorporate individual modes of transport where necessary. Not everyone lives just a short walk from a station, so the private car is an important feeder to public transport interchanges. In Ireland, ITWMC day coincided with the national football final, which was held in a stadium near the centre of Dublin. ‘Park and Ride’ was promoted as the best way for the masses to get to this event. ITWMC day gave motorists in Strasbourg, France, the opportunity to try out the ‘Park and Tram’ formula. Eight car parks dotted along the tram lines were free-of-charge on 22 September. In Shropshire, UK, this concept was taken even further with ‘Park, Ride and Tai-Chi’. Passengers who ‘parked and rode’ got free newspapers and could attend free Tai-Chi sessions in the park. In Ljubljana, Slovenia, those who parked on the city outskirts were given free day passes to all city bus lines.

The integration of cycling with public transport has huge potential, as the catchment area of public transport is far greater when passengers cycle rather than walk to their nearest bus, tram or metro stop. In Nottingham, UK, a one-day conference entitled ‘Integrating cycling with public transport’ was held. In Leeds a public transport display was put on in the city centre. Amongst other innovative transport solutions on show was the ‘bike bus’: a bus serving rural areas which incorporates a trailer to carry passengers’ bicycles. The Berliner Verkehrsbetriebe in Germany allowed all passengers to bring their bikes on board free of charge on ITWMC day, and in Paris, France, RATP provided bikes for rent.

Environment

Public transport is an eco-friendly way to travel, using four times less energy per person transported than the automobile. It is not surprising therefore that many campaigns focused on the theme of the environment. TCAR and Agglomeration de Rouen Haute-Normandie in France dedicated the whole week to public transport. The overall theme of the week was sustainable development. The aim was to raise awareness of the role that public transport can play in improving quality of life. A special logo depicting a blue butterfly - the symbol of freedom of movement  - was chosen for the week. Passengers were given badges of the butterfly that they could wear to show their preference for more environmentally-friendly ways of travelling.

In support of European Mobility Week and the Car Free Day, EU Research Commissioner Philippe Busquin organised a ride across Brussels in a prototype fuel cell bus. The bus runs on hydrogen and oxygen; the only emission discharged from the exhaust pipe is pure water vapour. The prototype will be developed further and an improved version will eventually turn into a fully operational model. In the run-up to Mobility Week, the Kölner Verkehrs-Betriebe, Germany, took the opportunity to launch its new environmentally-friendly EMAS (Eco-Management and Audit Scheme) tram. On Public Transport Day in Vsetín, Czech Republic, environmentally-friendly buses were on show to the public in a busy pedestrian zone.

New technologies

The latest in public transport technology was show-cased in Bordeaux, France, where both an electric shuttle bus and a gas-powered bus served the city centre. In Hamburg, Germany, a solar-powered tram carried passengers along one of the main shopping arteries. In Ferrara, Italy, electric and hybrid vehicles were on display.

Mobile phone payment and ticketing can help increase the number of commuters, especially among younger passenger groups. Plusdial, Finland, is currently specialising in the development of a ticket purchase system for mobile phones. The first MTSP (Mobile Ticketing Service Provider) service is an SMS ticket system, which enables customers to purchase public transport tickets via their mobile phones. The first mobile tickets were available for purchase at a special price in Helsinki on ITWMC day.

Public transport for work and play

It is well known that the highest levels of congestion in urban centres are caused by those commuting to work. UITP was therefore pleased to see that many of the campaign efforts focused on persuading employees to leave their cars at home and turn to public transport instead. For instance, a voluntary parking charge was imposed at the main work sites of Brent, UK (all proceeds went to charity), and in Copenhagen, Denmark, a special campaign on getting to work without the car was initiated.

However, work is not the only cause of congestion. Large entertainment centres outside city limits can create traffic similar to that of a small city. A number of initiatives took place on car-free day to promote public transport as the preferred means of transport to such leisure centres. For instance, on ITWMC day in Luxembourg, residents of Mersch were able to use a free ‘cinema bus’ service to and from the nearest cinema complex.

Passenger information

Providing the customer with easy-to-follow information on fares, timetables, routes and services is essential if public transport is to become more accessible and attractive. This need was recognised in Rome, Italy, where 17 information and ticket points were inaugurated to facilitate collective transport. The Greater Manchester Passenger Transport Authority, UK, used the car-free day campaign to showcase recent public transport information initiatives: a new website and journey planner, information kiosks, and an enhanced telephone journey-planning service. The key message of the campaign was ‘all the information that you need is available at the click of a mouse or by making a local call’. In Liverpool, Merseytravel launched its internet-based journey planner on Public Transport Day. Göteborg, Sweden, is reputed to be the most computerised city as far as travel planning is concerned, and all the latest technical devices for passenger information were demonstrated on car-free day.

Car-sharing and car-pooling

Car-sharing and car-pooling can also help reduce the number of vehicles on urban roads. In Rome, Italy, the Mobility Manager Network was promoted showing how to car-pool, car-share and link in with public transport. In Coventry, UK, people got the opportunity to car-share with the players of their local football club, while in Cork, Ireland, prizes were given out to car-poolers.

Types of initiatives

Special offers

Special offers were used to encourage people to ‘go public’ during the week. For example, Västtrafik, a public transport authority in west Sweden offered a promotion allowing two people to travel on all lines (train, ferry, bus and tram) for the price of one on 21 and 22 September. With STIB in Brussels, Belgium, offering day tickets priced at €2 on ITWMC day, public transport proved very popular. The ticket also entitled the holder to a discount off the price of monthly season tickets. The special offer in Rennes, France, was summed up by the formula ‘1 day ticket = €1’. In Austria, ÖBB launched a special offer for all new customers on ITWMC day: any new customer buying a discount card got one free day-ticket to be used any time during the month of November. A similar deal was offered by Bernmobil in Bern, Switzerland. Anyone who bought a monthly or weekly season ticket got a free day-ticket, worth 15% or 33% respectively of the price paid for the season ticket. Lisbon Metro in Portugal offered 30% reductions on ticket prices to mark Public Transport Day, and in Finland the validity period for all single tickets was extended from one hour to 24 hours.

Free travel

In Utrecht, the Netherlands, yearly bus pass holders were allowed to invite three extra passengers to travel free-of-charge with them on car-free day. In the Hague, all annual season-ticket holders were allowed unlimited travel on all Connexxion buses. They also received three free day-tickets each which they could give to family or friends. Throughout the Flanders, Belgium, De Lijn offered free transport on ITWMC day. In Krakow, Poland, the tram was the focus of the celebrations, with free trams circulating around the city. In Germany, the S-Bahn Berlin and Berliner Verkehrsbetriebe provided free transport for Berlin’s 3.5 million citizens.  In fact, it is estimated that a staggering 11 million people had the possibility to use public transport either free-of-charge or at a special price throughout Germany.

Free transport was also on offer in Austria (Graz), Bulgaria, Czech Republic, Finland (Imatra, Joensuu, Kuopio, Vaasa and Rovaniemi), France (Strasbourg), Germany (Ulm, PTA-Rhein-Sieg, Kiel), Greece (Athens), Hungary, Italy (Ferrara), Switzerland (Delemont) and UK (Hereford).

And in an effort to change mobility habits from a young age and to ensure that public transport is the way of the future, the Kölner Verkehrs-Betriebe in Germany and Lisbon Metro and CP (the national railways operator) in Portugal allowed children under 12 years to travel free-of-charge. With the slogan ‘Car-free on World Children’s Day’, Kölner Verkehrs-Betriebe tied in this initiative nicely with World Children’s Day.

Increased services

In Brussels, Belgium, public transport ran according to a Saturday timetable on ITWMC day, meaning that service was increased significantly compared to a normal Sunday. Most of the big Flemish cities increased their services for the day too.

Additional bus services were put on in many cities in Ireland. In Rennes, France, the bus and metro service was doubled. The Strasburg Transport Company also ran its trams with much greater frequency (every 6-7 minutes as opposed to every 8-15 minutes on a normal Sunday). In Madrid, Spain, the public transport fleet was increased by 25% on ITWMC day.

Competitions and give-aways

In the Westmidlands, UK, ‘commuter challenges’ were held throughout the region. Here various modes of transport competed to see which would be the first to arrive at its destination, which would cause the least noise, and which would emit the lowest emissions. The Greater Manchester Passenger Transport Authority organised a prize draw to win a trip in a hot air balloon. In order to enter, participants had to make a journey by public transport that they would normally have made by car. In Vienna, Austria, Wiener Linien also ran a special competition. As prizes, 1,000 weekly passes enabling the passengers to travel on all forms of public transport were given out. For those already in possession of a yearly or monthly pass, the prize could be given to friends or visitors. Five lucky winners of the competition organised by TCAR and Agglomeration de Rouen Haute-Normandie in France won a yearly seasonal ticket for the Metrobus network. The Irish bus company organised treasure hunts, and various competitions were held in the Czech Republic and Estonia. Bernmobil in Bern, Switzerland, gave away lots of presents to its customers, from free entrance tickets to museums or the theatre, to books and sweets.

Conferences and debates

To launch ITWMC day in London, UK, a one-day conference entitled ‘Challenging car-dependent lifestyles’ was held. One of the topics of discussion was whether public transport can keep up with the marketing techniques of the car industry. Lisbon Metro and Carris (the urban bus operator) jointly organized a debate about light-rail in Lisbon, Portugal. The debate was sponsored by the Portuguese Ministry for Transport. A creative idea was the ‘mobile press conference’, held on bike, train and tram, organised on Public Transport Day in Belgrade, Yugoslavia. A conference on public transport was also held in Cracow, Poland.

Exhibitions

In Sweden, an exhibition entitled ‘Göteborg: the City by the River’ displayed visions and ideas about ferries, public transport, and new bridges and tunnels. ‘Public transport in past’ was the theme of an exhibition in Estonia. Along the same lines, the Ljubljana bus company in Slovenia set up an exhibition of pictures depicting the history of the city’s transport system. In Kromeriz, Czech Republic, a bus exhibition was held on ITWMC day. 

Leisure activities

A car-free movie night on the theme of ‘The fight for public transit’ took place in Toronto, Canada. The evening featured the film, Bus Riders’ Union, which traces three years in the life of Los Angeles Bus Riders Union as it forged a multiracial movement to fight transit racism and clean up LA’s lethal auto pollution.

Sight-seeing tours of the centre of Delémont, Switzerland, could be made on double-decker buses. In Athens, Greece, the trolley bus company, ILPAP, also offered guided tours of the historical centre of Athens to school children. The fun went on until the evening when the metro company, ISAP, put on a musical show in one of the central metro stations. Berliner Verkehrsbetriebe in Germany held a ‘mobility party’. The party was well attended by Berliners who could listen to music, see art exhibits and receive information about public transport in Berlin. Another similar ‘street life’ party took place in Munich, and a ‘public transport festival’ was held in Leipzig. In Budapest, Hungary, a bus depot opened to the public, and all those with driver’s licences had the opportunity experience what it is like to drive a bus.

Other similar activities

Some cities or countries, although not participating in European Mobility Week or ITWMC, have been organising other events to promote public transport. For instance in Hanover, Germany, the theme of the annual ‘regional discovery day’ which took place in early September was ‘Mobile without a car’. The day was organised by the Hanover Region, Großraumverkehr Hanover and the public transport operators (Üstra, DB, RegioBus). A ‘TravelSmart Day’ will be held in Queensland, Australia, on November 13th. This annual event, established in 1996, aims to raise awareness and promote sustainable transport use. During the same period as European Mobility Week, a new 12 km metro line was inaugurated by CPTM in Sao Paulo in Brazil.

European Mobility Week 2003

Next year European Mobility Week will take place on the same dates: ie 16 to 22 September, with ITWMC, the last day and highlight of the week, falling on a Monday.

In the future European Mobility Week will be structured slightly differently. It will not be divided up into different theme days, as it was this year with Public Transport Day (16 September), Cycling Day (18 September) and Greenways Day (20 September), as this seemed to cause some confusion to the public and media. Furthermore it was very difficult to find a consensus on the best day for pick for Public Transport Day.

Instead the entire week will be dedicated to one ‘horizontal’ theme, which will change from year to year. This means that public transport activities related to the year’s theme can take place on any day during the week, and are not restricted to one fixed public transport day. This ‘open week’ should give greater flexibility for planning activities, while at the same time the overall theme should provide a coherent identity for the whole campaign.

As next year is the European Year of People with disabilities, the overall theme that has been chosen for Mobility Week will be accessible mobility.

Further information about next year’s campaign will be communicated to our members in due course.

UITP hopes that, in the meantime, this report will provide inspiration to our members to start planning creative activities to raise the profile of public transport on this occasion.

Report prepared by Cara McLaughlin, UITP Head of Press and Media Relations (cara.mclaughlin@uitp.com).

Many thanks to all those who kindly responded to our calls for information.

An abridged version of this report will be published in Public Transport International.

European Mobility Week provides a unique opportunity to enhance the image of public transport amongst the general public.





The main public transport themes of the week were:


Intermodalism;


Environment;


New technologies;


Public transport for work and play;


Passenger information; and


Car-sharing and car-pooling.





The types of initiatives organised included:


Special offers;


Free travel;


Increased services;


Competitions;


Conferences and debates;


Exhibitions; and


Leisure activities.





European Mobility Week 2003 will be focused around one ‘horizontal’ theme: accessible mobility.
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