
N Click here to order the publication:  
http://www.uitp.org/publications/index2.cfm?id=1#IAPBT 

 
 
Incentive Agreements in Road Public Transport   
 
 
1. Introduction 
 
2. Theoretical Approach  

2.1 Legal framework and objectives of public transport  
2.2 Types of contracts 

2.2.1 Advantages and disadvantages 
2.2.2 Modified types of gross-cost and net-cost contracts 

2.3 Incentives  
 
3. Summary of Cases 
 3.1  Manchester (GMPTE), United Kingdom 

3.2  Oslo (AS Oslo Sporveier), Norway 
3.3  London (London Transport Buses Ltd.), United Kingdom 
3.4  Oppland (Oppland Fylkekommune), Norway 
3.5  Malmö (Länstrafiken Malmöhus), Sweden 
3.6  Helsingborg (Helsingborg Stadtstrafik), Sweden 
3.7  Zürich (Zürcher Verkehrsverbund), Switzerland 
3.8  Copenhagen (Copenhagen Transport, HT), Denmark 
3.9  Gothenburg (Göteborg Stadstrafiken), Sweden 
3.10  Lille (SMT/Transpole), France 
3.11  Lyon (Transports en Commun Lyonnais – TCL), France   

 
4. Evaluation of Case Studies 
 4.1 Types of contracts 

4.2 Use of incentives 
 4.2.1 Quality incentives 
 4.2.2 Patronage and revenue incentives  

 
5. Recommendations 

5.1 Legal framework and objectives 
5.2 Types of contracts and incentives  

5.2.1 General recommendations  
5.2.2 Recommendations for net-cost contracts 
5.2.3 Recommendations for gross-cost contracts 

 
Facts about PTAs  

http://www.uitp.org/publications/index2.cfm?id=1#IAPBT

